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Summary
The fifth Geelong Design Week was held 
on 21 - 30 November 2024 and was a 
highly successful event with unprecedented 
attendance, impactful programming, and 
significant media coverage extending 
Geelong’s leadership and reputation as a 
clever and creative city. 

Remarkable attendance was recorded 
with 40,925 people, representing a 137% 
increase from the previous year. The largest 
program to date, the delivery of Geelong 
Design Week 2024 staged 86 events at 33 
venues.

Geelong Design Week’s exponential growth 
cements the City’s status as a premier 
design engagement destination. The event 
fosters learning, development, networking 
and employment opportunities growing 
the regions creative ecosystem in tangible 
ways. Geelong Design Week fuels economic 
impact injecting $1.4m into the economy in 
2024 underscoring the events contribution 
to tourism, hospitality and services.

The event’s engagement efforts 
were evident in the diverse audience 
representation, underscoring inclusivity 
across various spectra of diversity. 
Geelong Design Week’s cultural impact 
was supported through deep First Nations 
engagement and collaboration, and the 
events continued role in highlighting cultural 
preservation and storytelling. 

Geelong Design Week attendance continues 
to trend towards a younger audience 
harnessing millennials and Gen Z audiences’ 
for the future. Families engaged in the 10 
day event with highlights including Barwon 
Water’s Pooseum of Modern (f)Art, Deakin 
University’s Radial Recycling and Geelong 
Gallery’s Design + Play.

Notable speakers delivered a program 
of excellence focused on ‘Design for 
Humanity’- examining the role design 
plays in everyday lives. The 2024 program 
aimed to cultivate a deeper understanding 
of how thoughtful design enhances 
experiences, solves complex problems, and 
contributes to a more sustainable society, 
impacting infrastructure, public places and 
environmental impact. Participants indicated 
that programs were impactful and resonated 
as a source of inspiration, information, 
enlightenment and education.

Public Art was a popular contributor with 
the Gordon Tech School projections at 
Shorts Place, Geelong Public Art Health 
Check (GPAC) and the incredible Light 
Letters by Back to Back Theatre attracted 
strong attendance. Increasing the breadth 
of content, international programming 
included a partnership between Deakin 
University and Nagoya (Tran2located), 
Geelong Tech School x Kortrijk Wonder 
Festival Projection, and the National Wool 
Museum’s Geelong to Japan event.

Local talent shone through with exhibitions 
at Boom Gallery, the Project Space, Yarra St 
Windows Designer Showcase and our future 
designers were on show in the graduate 
exhibitions at The Gordon and Deakin 
University.

Challenged by a short lead time, an 
inaugural Guest Curator and Event 
Coordinator provided on-the-ground 
support to the City’s team enabling the 
evident growth and diversification of the 
event.

Please enjoy the following report and we 
look forward to delivering Geelong Design 
Week again soon.



86 33 1,70968

132 68%
events hours of contentlocations speakers

businesses: partners, 
services or suppliers

of businesses engaged 
from Greater Geelong

Background 
Geelong Design Week is a celebration of Geelong’s global recognition 
as a UNESCO City of Design. It acknowledges Geelong’s commitment 
to use design and creativity to build a more sustainable, resilient and 
inclusive future. Geelong has a proud history as a creative city and 
leader of design. Design is a driver of our economic and creative 
sectors and strengthens advances in research innovation and 
international co-operation. 

The 2024 Geelong Design Week was the fifth iteration of the event. 
The event is an initiative of the City of Greater Geelong to engage 
community in high quality and inclusive programming that highlights 
local design talent and creative endeavour whilst attracting visitors 
from near and far. 

This event was managed and delivered by the Creative City Unit at 
the City of Greater Geelong in collaboration with a Guest Curator, Dr 
Tonya Meyrick and contracted Event Coordinator, Alice Bergin.

For more information about our UNESCO Creative City of Design 
designation visit: geelongcityofdesign.com.au 

Ten Years of Dowel 
Jones, National 
Wool Museum. 
Photo Pete James.

Geelong Design Week 
Information Hub. 
Photo by Ed Sloane

2024 Program
Guest Curator, Senior Lecturer, Screen and Design at Deakin University, Dr. Tonya Meyrick focused 
Geelong Design Week on the key areas of Geelong’s UNESCO City of Design—the built and natural 
environment, education, materiality, sustainability, and the circular economy - while also highlighting 
high-quality design outcomes across the region.
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Place of residence

Among the attendees, an 
impressive 77% hailed from 
Geelong and its surrounding 
suburbs, underscoring the local 
community’s interest in design 
topics and need for events opening 
the conversation to design. 

77% from Geelong and surrounds

8% from Regional Victoria 

3% from interstate

12% from Melbourne

High-level estimates suggest 
Geelong Design Week 2024 
injected $1.4m direct and indirect 
revenue into the local economy. 
This represents a return on 
investment of 11:1, or, for every 
$1 spent by the City of Greater 
Geelong, $11 was injected into the 
local economy.

Diversity and inclusion

In 2024, Geelong Design Week 
continued to attract a diverse 
audience testament to its inclusive 
and accessible spirit. 

21%	 Born overseas

7%	 Mainly speak a language other 
an English at home

5%	 LGBTQIA+

3%	 Person with disability

2%	 Carer of person with disability

Experience

Overall, 96% of attendees rated their 
Geelong Design Week experience 
as “Excellent” or “Good” compared 
to 90% in 2023 (47% rated it as 
excellent in 2023 compared with 
70% in 2024). This is an exceptional 
result demonstrating and reiterating 
positivity in the program content and 
delivery. Overall, GDW attendees 
were inspired; felt informed; were 
interested in the content delivered 
and felt enlightened and educated by 
the events they engaged with.

Social media

Geelong Design Week 2024 social 
media campaign reached 227,682 
organic users (an 86.7% increase 
on 2023). GDW posts received 
27,000 likes, 465 comments 
and 854 shares demonstrating 
strong engagement from online 
audiences.

15.5% of attendees heard about 
Geelong Design Week 2024 
through the website.

Website

Web users	 5,000

Web page views	 20,000

Email marketing

Email marketing increased 
significantly in 2024 reaching 300% 
more subscribers.

Database		 42,742

Enews opens	 23,622

Number sent	 20

Average open rate	 23.26%

Demographic

Geelong Design Week continues to 
appeal to an increasingly younger 
audience. In 2024, more young 
people attended the event than 
ever before with 16% under 30 
years old and 37% under 39. 

Age groups

60+ 29%  
(up from 27% in 2023)

50–59 15%  
(down from 20% in 2023)

40–49 19%  
(equal to 2023)

30–39 22%  
(up from 16% in 2023)

Under 30 16%

Male / Female

64% Female

32% Male

1% Non-binary

2% Unspecified 

Audience data
Geelong Design Week (GDW) 2024 shattered previous attendance records with an extraordinary 40,925 
attendees across events compared to 17,288 in 2023. This figure signifies a remarkable surge of 137% following 
similar growth the previous year of 172%, affirming Geelong Design Week’s growing popularity and appeal. 

Digital engagement
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Ticketing 

2024 returned to trends seen in 
2022, indicating most participants 
attended only one event (52%) 
compared to 32% in 2023. This 
may be due to the significant 
representation of new audiences 
(89%). 

16 ticketed events (varying from 
$5 to $275)  - 93% attendance

16 free registration events – 84% 
attendance

54 non-ticketed, free events – 
81% attendance

34,075 (83% of attendees) 
attended a free event 

12 events ran across 10 days

3 events ran for 4-5 days 

8 events ran over 2-3 days 

63 events ran on 1 day only

Events of interest 

2024 program interest was 
significantly more varied than 
in 2023. Exhibitions drove the 
majority of visitation with live 
shows/talks, panel discussions, 
installations, workshops and guided 
tours all attracting significant 
interest. 

Exhibitions 67%  
(up from 60% in 2023) 

Panel discussions 34%  
(down from 59% in 2023)

Live shows/speaker events/
presentations 42% 
(down from 49% in 2023)

Installations 34%  
(up from 33% in 2023)

Workshops 32%  
(up from 31% in 2023)

Guided tours 30%

Networking events 26%

Meet and greet experts 20% 
(up from 17% in 2023)

Immersive Experiences 16% 
(up from 12% in 2023)

Marketing

Word of mouth maintains its 
position as the main source 
of referral for Geelong Design 
Week indicating a growth in 
market presence. Social media 
and e-news also continue to 
rise as marketing sources which 
correlates with significant growth 
in the use of City of Greater 
Geelong and partner e-news 
communications. Website 
referrals continue to reduce 
year on year despite significant 
investment in this area.

41%	 Word of mouth

27%	 Social media

24%	 Enews

15.5%	 Website

11%	 Repeat visitor

7%	 Print advertising

10%	 Other

Marketing and event data Design Institute 
Australia x Cultivated, 
City of Design Tour 
Photo Blue Tree Studios.
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Program highlights
Sell out events were plentiful in 
the 2024 Geelong Design Week 
program—Motel by Tim Ross + Kit 
Warhurst, Architect Tours by PMDL 
McGlashan Everist, Architect’s 
Own Homes - John Wardle’s own 
house in Anglesea, Design Institute 
of Australia’s City of Design Tour, 
Design Films at the Pivotonian 
Cinema and Design for Nature and 
Biophilic Design events. 

Attendees provided feedback 
across many events throughout 
the program with the following 
capturing some of the sentiment.

"Interesting to see the 
phenomenal design 
elements that are actually 
art."

Helmut Lueckenhausen Floortalk at 
Geelong Gallery

"Loved learning about the 
different techniques that 
make their art so interesting 
and unique."

Louise Saxton talk with Jason 
Smith at Geelong Gallery

"Very informative and 
lovely atmosphere in Mary 
Jane’s beautiful garden 
and a beautiful homemade 
morning tea."

Human by Nature: Understanding 
Biophilic Design

"I haven’t lived in Geelong 
for very long, so it was great 
to hear about the industrial 
heritage and greening of 
neighbourhoods."

Reimagining Heritage in Geelong 
by Cam Hamilton, Hamilton Group

"The Boom Gallery 
exhibition was a great 
experience, such a 
welcoming gallery, great 
pieces and a place I hadn’t 
been before."

Nice Nights x Boom Gallery’s 
HomeMade exhibition 

"Learning about 
Wadawurrung culture and 
how it was thoughtfully 
built into the Nyaal Banyul 
Geelong Convention and 
Events Centre design was 
interesting."

Nyaal Banyul—A Place of Baierr

"This exhibition allowed me 
to appreciate how unique 
and beautiful each student’s 
process is to build the final 
outputs." 

Process - School of Architecture 
and Built Environment, Deakin 
University

"I loved seeing the work 
of Circle of Thread - their 
commitment, enthusiasm 
and clear joy in their project 
was so evident and so 
delightful. It’s fantastic to 
have these collectives in our 
city."

Circle of Thread Pop-Up

"I was amazed at the 
designs put together using 
recycled materials."

Radial Recycling: Co-Design and 
Reuse Through Creative Play

"The Colour Plan installation 
wall was impressive!"

The Future isn’t Black and White

"My 2 young kids loved 
the interactive stations of 
activities and the staff were 
super helpful and friendly!"

The Pooseum of Modern (F)Art

"I loved seeing the results of 
the Eden Oak renovation. It 
is wonderful to have such a 
design highlight and venue 
in Geelong."

Eden Oak Revitalisation & 
Adaptive Reuse Talk, Australian 
Institute of Architects EmAGN 
Committee, in collaboration with 
Plus Architecture & Eden Oak
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Top LHS: Threads of Change 
- weaving sustainability 
into fashion. Photo Pam 
Hutchinson. 

Top Centre: Pooseum of 
Modern (f)Art. Photo Pete 
James.

Top RHS: Yarra St Window 
Gallery Design Showcase. 
Photo Rebecca Hosking.

Middle LHS: The Future 
isn’t Black and White with 
Colorplan. Photo Ed Sloane.

Middle Centre: Speed Date 
with an Architect.  Photo 
Pam Hutchinson.

Middle RHS: Talking Art - 
Louise Saxton and Jason 
Smith, Geelong Gallery. 
Photo Pete James. 

Bottom LHS: Learn Space 
- Design + Play, Geelong 
Gallery. Photo Ed Sloane.

Bottom Centre: Design 
for Nature. Photo: City of 
Greater Geelong

Bottom RHS: Eco Artland 
Open Studio + Preview. 
Photo Pam Hutchinson.
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Bottom RHS: Eco Artland 
Open Studio + Preview 
Photo: Pam Hutchinson.
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Geelong Times

Media coverage
Geelong Design Week 2024 
generated 201 pieces of coverage 
reaching over 10.5 million people 
and delivering an estimated PR 
value exceeding $1.5 million. 

The campaign promoted 
Geelong’s status as Australia’s 
only UNESCO City of Design, 
positioning Geelong Design Week 
as a significant event in Australia’s 
design calendar, emphasising the 
City’s commitment to sustainable 
practices, First Nations design and 
local innovation. 

The multi-phase strategy initially 
focussed on broad program 
announcements before pivoting 
to targeted event features and 
expert profiles. Collaborating with 
the team at the City of Greater 
Geelong, Communications 
Collective (CC) developed tailored 
story angles for different media 
sectors. Some of the key events 
harnessed for PR opportunities 
included the ‘Eden Oak 
Revitalisation and Adaptive Reuse’ 
talk, the ‘Design Dialogues’ talk, 
Indirect Object + Barwon Water’s 
‘Do you want to build a fatberg?’ 
activation, and the ‘Circularity and 
the Future of Geelong’ discussion. 
Key spokespeople utilised for 
profiling opportunities included the 
festival’s Guest Curator, Dr Tonya 
Meyrick, Festival Director, Tracey-
Lea Smith and City of Greater 
Geelong CEO Ali Wastie. 

The campaign achieved coverage 
across strategically important 
media sectors — spanning 
sustainability publications (Green 
Magazine, Green Review), tourism 

industry outlets (Travel Weekly), 
First Nations media (The Koori 
Mail), major broadsheet exposure 
(the Herald Sun online) and arts 
platforms (Arts Hub, Australian Arts 
Review, Vault).

International reach was secured 
through Dezeen (3 million readers), 
while broadcast coverage on 
ABC Radio Melbourne (625,000 
listeners) and consistent coverage 
across design titles such as 
ArchitectureAU, Australian Design 
Review and InDesignLive ensured 
strong industry engagement. 

Local editorial through the 
Geelong Advertiser, Times Group, 
Geelong Independent, 94.7FM 
The Pulse, and many partner 
communications including City 
News, Deakin University and Boom 
Gallery was driven by the City’s 
Communications team.

Selection of media, Geelong Design Week 2024.

Geelong Times

GT

Geelong Independent

Geelong Times

Geelong Times
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Geelong Times

Geelong Times

Geelong Independent

Forte

ABC News Melbourne

Vision Australia Radio
Melbourning.

Geelong Times
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Recommendations

•	 Longer lead time, 50%

•	 More promotion , 20%

•	 Change event timing, 20%

•	 Greater variation in event times, 10%

•	 Improved accessibility, 10%

•	 Venue seed funding, 10%

•	 Provide an overarching theme, 10%

•	 Improved IT support, 10%

What worked?

60% 	 Networking, capacity/skill building 
opportunities for creatives 

60% 	 Good communication from GDW team 

40% 	 Great atmosphere and event standard 

30% 	 Program diversity 

20% 	 Audience engagement

20% 	 Good venues

20% 	 Strong marketing and comms

What didn’t work?

20% 	 Short promotional timeline 

20% 	 Budget constraints

20% 	 Clunky administration

20%	 IT Challenges 

10% 	 Constrained venue size

10% 	 Marketing for venue location 

10% 	 Parking

“The greatest strength [of Geelong Design 
Week] was the connections and relationships 
formed between the designers/makers. 
Added to this was an appreciation of the 
interconnectedness of the designer/makers. 
That each of them is not working in isolation 
but rather each of them helps to form a larger 
ecosystem of creatives within our region.”

Event partner feedback
A total of 21 external partners responded to a post event survey although most questions were 
answered by an average of 10 respondents. Feedback is summarised under six key areas with 
individual comments extracted on occasion.

Audience at Threads  
of Change.  
Photo Pam Hutchinson.
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Areas of focus: 2023 key recommendations
2023 RECOMMENDATION  2024 ACTION OUTCOME FOR GEELONG DESIGN WEEK FUTURE APPLICATION OR RECOMMENDATION

Engage contractors to 
support the City of Greater 
Geelong team in event 
coordination and curatorial.

Guest Curator and Event 
Coordinator engaged designers. 

Additional resourcing provided a positive 
investment with significantly larger and more 
geographically spread program, valuing the 
importance of our cultural and creative spaces and 
the significant role they play in showcasing why 
Geelong is a UNESCO City of Design.

Continue engagement of external support roles to 
maintain program growth and diversity.

Deeper engagement with 
more diverse communities.

Consultation and significant 
engagement with the 
Wadawurrung Traditional 
Owners Aboriginal Corporation 
was conducted.

Significant program outcomes and positive 
participant feedback and education.

Continue engagement with the Wadawurrung 
Traditional Owners Aboriginal Corporation and 
hold conversations with other community cultural 
groups consistently over a 12-month period to 
continue to increase cultural diversity.

Showcase local exemplar 
designers and design-
thinking initiatives.

Sponsored Geelong Design 
Leaders Forum’s Design 
Thinking for Community 
Leaders Workshop

Program featured 86 programs with a significant 
focus on local designers.

Broaden featured designers beyond local to 
support regional and national audience reach.

Collaborate with local 
designers, artists and 
creatives to understand, build 
and showcase local ideas, 
innovation and talent and 
implement regular forums.

Collaborated with designers Local design program highlights included The 
Circle of Threads and Radial Recycling.

Need to implement regular forums and/or events 
throughout the year to engage with the design 
sector.

Increase global attractions 
and leverage international 
partnerships.

Open Call to UNESCO Cities of 
Design Network, and harnessed 
international connections.

UNESCO City of Design, Nagoya, and Deakin 
University (Tran2located), Geelong Tech School 
x Kortrijk Wonder Festival Projection and the 
National Wool Museum’s Geelong to Japan events 
delivered.

More work can be done to build and leverage 
international partnerships and global attractions.
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Areas of focus: 2025 and beyond recommendations
Geelong Design Week has managed to 
grow at an exponential rate over the past 
four years. However, with increasing costs, 
constrained resources, and limited lead 
time, the growth and success of the event 
is threatened without significant review. 
Recommendations have been broken into 
two key areas; Governance and Planning, and 
Event resourcing and elevation.

Governance and Planning 
recommendation

Recommendations to support strong 
planning and governance in alignment with 
UNESCO Sustainable Development Goals 
and the UNSECO Cities Network include:

1.	 A five-year framework for the UNESCO 
Creative City of Design designation to 
support the objectives and impact of the 
event as they relate to the City’s UNESCO 
designation, the City’s 2024-2034 Clever 
and Creative Strategy, and the 2021-2031 
Arts and Culture Strategy. 

2.	 A five-year plan for Geelong Design 
Week to ensure clarity of purpose, 
objectives, and sustainable event growth. 
The plan will also identify opportunities for 
partnership, best practice and improved 
links to the UNSECO Creative Cities 
Network.

Planning recommendations 

The implementation of a clear governance 
model will enable the City of Greater 
Geelong to determine the direction of 
Geelong Design Week.  Clear opportunities 
that should be explored within the five-year 
plan include:

1.	 Host Geelong Design Week as a Biennial 
event: limited resources and a need 
for greater lead time (preparation and 
promotions) suggest benefits for GDW 
becoming a biennial event.

2.	 Centralisation of Geelong Design 
Week: while satellite venues should be 
maintained across the Greater Geelong 
region, the opportunity to utilise the 
Nyaal Banyul Convention Centre in 
October 2026 presents benefits in cost 
savings for venues, rationalisation and 
concentration of marketing assets, 
improved program flow to limit cross-over 
issues, and partnership benefits based on 
an attractive scale and a greater, more 
centralised audience. 

3.	 Introduction of a Regional Design Fair: 
A Design Fair provides tangible 
opportunities for regional designers 
across Victoria to showcase, connect with 
industry and audiences, and explore new 
markets and collaborations.

4.	 Consider alternative timing: November is 
a challenging time of year to host a major 
event with competing priorities in partner 
organisations. Furthermore, the four-
year Council election cycle impacts our 
employees workflows at this time of year.

5.	 Review of ticketing model: the 
implementation of a five-year plan will 

assist the GDW team to explore and 
consider ticketing models with a balance 
of free, registration and ticketed events 
adding value and providing opportunity 
for increased investment in flagship 
events.

Marketing and 
audience engagement 
recommendations 

1.	 Partnership opportunities: a dedicated 
resource with intimate Geelong Design 
Week knowledge to explore and manage 
in-kind and financial partners across 
government and private enterprise.  

2.	 Marketing planning: the implementation 
of a five-year plan will assist the GDW 
marketing team with clarity to ensure an 
improved focus on repeat visitation and 
visitors attending more than one event.

3.	 Melbourne and Interstate visitation: the 
implementation of a five-year plan will 
assist the GDW team to consider whether 
these audiences are a key priority or 
whether cultural, social and environmental 
impacts at a local level are the strategic 
objective.

4.	 Leverage International networks: the 
implementation of a five-year plan will 
allow GDW to elevate and include more 
global attractions, leveraging the many 
opportunities for partnership through 
the UNESCO Cities of Design network, 
generating programming and learning 
opportunities for audiences and the 
creative design sector.

5.	 Improve and diversity: a focused and 
considered engagement process is 

recommended for diverse communities. 
Improved and ongoing consultation with 
the Wadwurrung Traditional Owners 
Aboriginal Corporation and Wathaurong 
Aboriginal Cooperative is recommended 
to ensure First Nations people are not only 
included in the programming but also are 
represented in the audience.
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Design Institute 
Australia & Cultivated 
City of Design Tour 
visiting Eden Oak.

Photo Blue Tree Studios.
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•	 Architecture 
Without Borders 
Quebec (AWBQ) 

•	 AsOne Coworking

•	 Australian Institute 
of Architects - 
EmAGN Vic

•	 Back to Back 
Theatre

•	 Ball & Doggett

•	 Barwon Heads Surf 
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•	 Barwon Water

•	 Baum Cycles
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•	 Bryan Micallef

•	 C. Kairouz 
Architects

•	 Cecilia Cabalquinto

•	 Centuria
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•	 Conor Whitty

•	 Corey Graham
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•	 Cricket Saleh - 
Claude Kafka

•	 Cultivated
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•	 Design Research 
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Victoria

•	 DeZeen

•	 Dr Matt Dingle

•	 Dr Matthias Weiss

•	 Dr Tonya Meyrick

•	 Ed Sloane 
Photography

•	 Eden Oak

•	 Elise Motalli

•	 Elk Creative

•	 Engineered to Slide

•	 Fleetwood Print 
Group

•	 Flinders University

•	 Flower Bowl

•	 Forte

•	 Full Moon Screen 
Printing

•	 Geelong + Surf 
Coast Regional 
Practice Forum

•	 Geelong Arts 
Centre

•	 Geelong Design 
Leaders Forum

•	 Geelong Gallery

•	 Geelong Regional 
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•	 Geelong Sports 
Museum

•	 Geelong Window 
Cleaning

•	 Geelong Tech 

School

•	 Grant Finck

•	 Jacinta Kay

•	 Jade and May

•	 Kip & Co

•	 Les Interstices 

•	 Little George Forge

•	 Make Mate

•	 Matt Harkness

•	 Merv Jennings 
Signs

•	 Milly Thomas

•	 Mitsui & Co. 
(Australia) Ltd.

•	 Morris Art Studio
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Australia

•	 National Wool 
Museum

•	 Nicola Cerini

•	 Open House 
Melbourne

•	 PACE

•	 Pam Hutchinson 
Photography

•	 Partington

•	 Pete James 
Photography

•	 Peter Leigh

•	 Phillip Withers

•	 Pivotonian Cinema
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•	 Samantha Taylor

•	 Sequel Gallery

•	 Sharyn Masson

•	 Shelley Hannigan

•	 Shelley Jardine

•	 Signific Signs

•	 Spearhead 
Strategic Design 
and Innovation

•	 Spel Design

•	 Still Smiths

•	 Stonehouse + Irons 
Architecture

•	 Sundown Lighting

•	 The Frame Shop

•	 The Gordon

•	 The KO

•	 The School of Lost 
Arts

•	 Tim Ross

•	 Times News Group

•	 Total Outdoor 
Media

•	 Transition Barwon

•	 True South Film

•	 Two Birds Property 
Styling

•	 Two Lines Studio

•	 Vision Australia

•	 Wadawurrung 
Traditional 
Owners Aboriginal 
Corporation

•	 Walter Walter

•	 Wathaurong Glass

•	 We Made

•	 WorkSafe

•	 Yan Huang - Yan 
Design Studio
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Top LHS: Threads of Change 
- weaving sustainability 
into fashion. Photo Pam 
Hutchinson. 

Top Centre: Pooseum of 
Modern (f)Art. Photo Pete 
James.

Top RHS: Yarra St Window 
Gallery Design Showcase. 
Photo Rebecca Hosking.

Middle LHS: The Future 
isn’t Black and White with 
Colorplan. Photo Ed Sloane.

Middle Centre: Speed Date 
with an Architect.  Photo 
Pam Hutchinson.

Middle RHS: Talking Art - 
Louise Saxton and Jason 
Smith, Geelong Gallery. 
Photo Pete James. 

Bottom LHS: Learn Space 
- Design + Play, Geelong 
Gallery. Photo Ed Sloane.

Bottom Centre: Design 
for Nature. Photo: City of 
Greater Geelong

Bottom RHS: Eco Artland 
Open Studio + Preview. 
Photo Pam Hutchinson.

Top LHS: Threads of Change 
- weaving sustainability 
into fashion. Photo Pam 
Hutchinson. 

Top Centre: Pooseum of 
Modern (f)Art. Photo Pete 
James.

Top RHS: Yarra St Window 
Gallery Design Showcase. 
Photo Rebecca Hosking.

Middle LHS: The Future 
isn’t Black and White with 
Colorplan. Photo Ed Sloane.

Middle Centre: Speed Date 
with an Architect.  Photo 
Pam Hutchinson.

Middle RHS: Talking Art - 
Louise Saxton and Jason 
Smith, Geelong Gallery. 
Photo Pete James. 

Bottom LHS: Learn Space 
- Design + Play, Geelong 
Gallery. Photo Ed Sloane.

Bottom Centre: Design 
for Nature. Photo: City of 
Greater Geelong

Bottom RHS: Eco Artland 
Open Studio + Preview. 
Photo Pam Hutchinson.

Top LHS: Kip & Co, 
Jenny Kee + Ken Done 
Collaborations. Photo: Ed 
Sloane

Top Centre: Geelong Tech 
School x Kortrijk Wonder 
Festival Projection. Photo: 
Pam Hutchinson

Top RHS: MOTEL - Tim Ross 
and Kit Warhurst. Photo: Pam 
Hutchinson

Middle LHS: Design 
Dialogues with Dowel 
Jones at the National Wool 
Museum. Photo: Pete James

Middle Centre: Dell Eco 
Reef Exhibition. Photo: Pam 
Hutchinson

Middle RHS: Trans2located. 
Photo: Ed Sloane

Bottom LHS: Rutland Street 
Design Hub Open Door. 
Photo: Ed Sloane

Bottom Centre: Social 
Studies. Photo: Ed Sloane

Bottom RHS: Mattter(s) of 
Time, Design Futures Lab 
Sacred Heart College. Photo 
Pam Hutchinson.
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